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Abstract : 

Jharkhand is the new tribal state of India. Out of the total population of Jharkahnd (2.70 Crores), rural 

population is only 1.72 crores. In  Jharkhand no of villages are 32,615 where 32 types of tribes reside. 

Minor tribes of Jharkhand are economically depend on Fishing , Hunting, Food Gathering, Rope making, 

Iron melting and Basket making. Major tribes of Jharkhand  are econommically depend on Settled 

agriculture, Pastoralism  and lac production. Mentally , Socially , Psychologically, Culturally and 

educationally, all the rural tribes are simple . In the radius of five kilometre there are few weekly village 

markets in different days as to fulfill the requirements of the locality. Some times they sell and purchase 

Hen, Goat, Sheep, Cow, Cattle, Buffalo etc as their capacity.  

  The  main objective of this study is to highlight the survival of villagers in the era of 

liberalisations which are challenges of Civil society .  


